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FeftE— BRI - R ABEGERIKERGA FTREET 2 BB SV E B | BRI ASHE L
HEBRE R HE S 2850, - BRFER—RAFTEBEIN - 202 DOV HE S gy s B
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FEHEMAE BRI o RSB EIBIE » S RS 2 o R BB IR - HAYE e S BRI
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L DULGm R - YA BRERE S aE R - FE S o LU B i e
o (B TR RS RE T5 2 ) SR E bl - T e LR RS i A O



BT 17 65 2 W 201248 6 H .

2. 1% Gentner (1988) Frfg L —HEFH{EIERAER - B SZHIBAERTA A AN E] ELmE A B B
HERE SR - e A iR EIe -

3. MEREARFERE R N PE  C R PR R R RS R T TR O 1S Bl Al s G

= XRRIEH
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1 Drummond (2000) - EXEEA] ambient (B ) HRANIE S AEAE 1996 4 » HHoeB]—(EHIEE~
HhEEEHIHERE Concord Advertising FTdT - BRESBERSAVBARL - JHE HAE S H HYFE R EL i 5 R B S
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FEIR o T —{lE = R ALY B ERE - AT RTRENSS B — R S RYRKRE - BN 2 BU e s 23S
ERBLAYEIS: (Rotfeld, 2006) -+ B2 & ABRfAHE AR E A EE S - SRR T2
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& Curtis, 1998; Abdul-Razzaq, Ozanne, & Fortin, 2009) - 4[] » 2=ER{LHY Westin Hotels & Resorts F 1[5
A Ry BRI AR 2 I REREE ARSI - B2 1+ (Abdul-Razzaq, Ozanne, & Fortin, 2009) -
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ERITIRRG B n] DUk Z A At - BERGILASE ] DU A RN B —E 550 - thn] DUBTHE BB R A
FEA—Tlor - H2E - DU —RfREsH - H2mMRE R Bere AT B IRIVIF N Z — » Bt EaltBRia
REET TG E A RE - AU B EZ R ESP Ut - BEAEENES -
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2-1.2 BISGRRESHNEE
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R — ¢ BT - BRSO T - R A I - AR
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TR H RERSRIERFGE - BIATEE ELRAUETHE” - MG HEIEES - &R P F6E
FEGHARFTE - BEEEALRIBRAIRAR — 08 - FOZAE RIS 228, - B 2 2 "W i EERE:
IBES BN A E M - AIEME - B8 RPN — o RAvHEES - ARESmE & BRI mbR
FEE S RGHI ELEITESD - [RIRFS (388 OB TR -

[B1. Fiat: Airplane window. [&?2. Children with Autism: Bag
“Hey, it's time to enjoy the Sky-Dome. Fiat Idea.” (#&[B) 2k ;B2 Ads of the World )

(f&[E 3k B % Ads of the World )
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3. McDonald's: Fries. “No time to stop? Drive-thru.”  (f&[E3KEZ22E Ads of the World )
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—HARBRIT RS AR RN o LAEDR - BERRRE S ARER B BRI T R R, » B E HRE) —RrH I 54
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4. Etv: Football World Cup. ( Agency: unknown, 2006. f&[& ;522 Ads of the World )

FERFTIR /ARG IERARZIRENR - RS AMHHEESORIETE
ARt AEFHEHERFTERCEMERE  RIVBERESEEMNEENE -

MR B AR, - Hordr - (AR S RS S B A e Ry - B4 - FESRIS — s
TR RE SRR AL RUTTIDRREE - U lE | AUTREEERS AR (A2 - HAEL
INR S EIRRITRR . —) AIFERERAR R (BIZEM/TORAE) BURS S © FERIS — - AR T 5 e
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PR “BEEEE"  (Ad Vehicle) —FARIAREEZEATIAVHIZE © Fril “BEE#E" - RIBEFIKP
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%o gl - IRAOBEERN EHEE - HE L AERESENE AT B8 R
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VAR TSRS G T (PR R S R T A T REAVRERE - 2 PR R« 2 —FRE R GE iR
PV (Rl ) TR SIREY) P (BEM/RR) IEGEHREERER ) - W A R BRI e
HBIASCHG AR SRS 5 Z e RR I ey 1 -

2-2 FERGFRE - FER RS IR AR B = AR LI AR

2-2.1 e

PRI R R - B TTITT MBRETE o REIE T E RO ERRE S BG  {ERT
FENOEIRE S ZRBAIRHE IR IIALL - 20 7HC > T4 G B e R A g 1] - iRy AT %
5L~ R — RT3 - PERRETRS B AR AR ~ BRAVLEE DU A TR E S - AN AR
HIsZE (FRRIK - fE R/ JEITIGERESE - 2006) © TRIMASNET L B AR EE - NS &5 B et -
PR B E G T T AR - BUS RAS R EE P AFTERE THYE A ( Casakin, 2007; S33fE: - 2006 ;
TLHEE > 2007) ; Mt LU AR G195 - K nE /e BB S B EERCR i1 (Jeong, 2008 5 WX
K&tfiss > 2005) -

FECAE SRR b i a THRE IR LB T ket ol - Wy ~ By ~ aam ~ 0y ~ JE - T ERsR
PRI LLRERAIGE - 2R RIERE 5 AR E A - Hrh - MEpE s EE (2002) QIEHE#E—
it LIS REE S - SERBLREAEDR 23R - SRRV R FLa R AR R I - BRI
R L S LR R RERIE: » b —EPRAGE - thlH it e B AT (BRATR > 2003) - MfEARZK -
HAF Lo R s R AR Sl s - tWREME R ASCE T BRI IR - 46 T 5 22 Bl (e B R S A e o T 1r
2B IEFE » RAREA - —JTH R R S LB RS BA E R FoR R4t - S —H KR
PREEFOMR PRI B B A Ll s H iy - HGEIFREUZE DL A (EAW)) 81X CRAW) » 22—
T EE AL BB T A ERPY ) SEFTERERRRE - b — IR R AR DU A A {18 B 48 Gt L A5 R BRI
B HURSTERRE © 2 TR AGE SIS (S ) T TIOAE SUREEY) (EM/ERR) W ELEEETR I ERE -
DR skt (Simile) HUEHAE (Analogy) HEGmAVHBIHZNS - FRBIEMITEEREANBIT -

MEREATEEE (2002) FRHskivbmGaEt@E - 2 MAEEMmSE YIRS EIbTFe7m - i
MEEE @B - A 5 -’ A TR —EEXNY) (FERLRATSR) - BEA —(EEARAIIMNEL As - [
RRIEEAT al ~ a2 ~ a3 FRFEENE (IKFFEURIEEZREESINTY) - 1 Val » Va2 » Va3 FHIRE Lt
FE (BLALHEERE A BIEE) - X 2 —(HAEMBEEETHYERPY - B ARG HHISNE Xs - 1 x1 »
X2~ x3 Fhy XAURFEUBIE - VX1~ Vx2 Vx3 FRIR IR - 1E E AU MEIE Val KSR Vx1
IRF > A HUSMNEL As WAl AR BGR e X VSN Xs - S8 BfE IR BUB MEAE S D 6% LA S A
TEBIHRRARHE - SEM EL 22 720 R A - T2 Stefano Giovannoni( 1995)a¢iHZ Bz (Mary
biscuit box ) [ 6 i Fs WA ZER - EMEBFZ & 7 FIH & T BT —(ERFZR N B3 T I TR R B
RERAGR IR AR - (B R TR (PREftE - SEREL - 2002) -

3 IR Ptxs )?s
H5k A X

By B a1l |a2|a3 | ap x1 | x2 | x3 | xp

i Va1|Va2|Va3|Vap| |Vx1]Vx2|Vx3|Vxp

5. FIMIREEESNE (MERIZ&ERE » 2002) 6. BiEE (BEHKIRZE Alessicom)
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ERFEHE (Analogy) - WREAELL - ZHEMIFVIEEA "HEL ) M AT HEAMF LR RS - Fi{EE
AREARHERF ROR - HUEHIESRGE 2R TRk ) B T W AT ) s L e EL R AR - {5
FEHE R B A G5 T B I AR s Ly 22 ] - mEAR - 37 2 LW il nI R 2EHE - (BAEMR SRR AT
BRI FEalRE Ry - BB LEH AR i TR a8 G ~ BUZmIRRVZER] » MR R fEXEHERY
AEREZSAE T - HSERERE A R X (NG ELEE AR USRI (BAERF EUR ML A fE Va3 B2 VxI
AL CIERHIRD ) BB - A BISMER As #eff 2R B alae e X 099N Xs (18 7) - 4118 8 » 5852 Stefano
Giovannoni {£ 1993 fFERETHY/KRAES: (fruit mama) - A FRVRFIRE & FRIRIAICSE © FIH T 0K
R HUER > BT REERKR ) IR R ARR R N - MR T IR IR E R NRARE UK RS
ARMEL/K R AR BT AT T IUKSR ) 8 TRKR ) MBS REEAHRITE - 7€ 48, MBMEHERRE
FREEHRERY "9, RO TS, o FRAEE T RS (MRERIE - BBREL - 2002) -

3o PT\S )?s
T3 A X

By B a1l |a2|a3 | ap x1 | x2 | x3 | xp

& Va1|Va2|Va3|Vap| |Vx1]Vx2|Vx3|Vxp

7. FEHEBERE (MRIZEEEE 0 2002) 8. KREH (IBENRIRSE Alessi.com)

2-2.2 BRI IRER S = EAR L IERRR

HR#% Gentner (1983) - FHILZZEBENFGEAIRHEEY) - KB —EH T BEEREY) - g
B8Ry T RIS (base domain) | - MIAFGEAIIEE R " HAREK (target domain) | - fEAHLLIRFE T - &
o Ll 8 SFSAT—E KRR R AE - ELIEE—XRREES L ERE R EY (mapping) HYJ5R5ERL © EEE
BRI /53 > Gentner BEAE 1988 FEAERHLLA FURAL(HE ERIRTRARAIIIRTT - 16 1988 4 » FLRYVEIRFERS -
Rl St S E AR RS R R TE B R 2 A P JE B S » Gentner $ERRTR SRS IRMA A Ryl -
AT R St — Rl e 2 AN [ K B o IR g 2 5+ B AR RIS M B (R - [(KIikE - fldk
1R LA LE I R ARG I U B3 (structure- mapping theory ) AU » 3 A RSP0 FRITARUE

(RUFRERA PRI EIARIL ~ SMBIAREIEGR B DL LRI EEMELD) $2H S Rmerial - HEIERE
B - DUT ARG AT (RHORAS AR DARIREE ~ SR DIRIREG ~ EEADRIRER ) =
RIS RIS EGIRTL » DU N 2 Hi$% Gentner BFrig —RADMIMEAfAREE |

1. SMEIAEEL (Mere appearance) : SMERFERYELHE - BIRTSY)ZmE_EEA R mIERRY
FH TEYE AL WA TERIGR ) MEL - FRLIN AR AR - B NRNEHE
FcEIT AT ERf © Gentner (1983) FURARGZHIKRG /. I HA SRR - BV ais R E: -

2. BAFRAHEL (Relational similarity) : ZIEEVICFEIPICT ~ J 14 Bl 1 ol PRELRA PR MR
HERE BRI o AL ZE 35 W {18 B A A O A - A RENEUM By £ 15 i B e M g AH X
Gentner (1983 ) ARG RELF T AR (RAHL - MiE n e S e IR KRS L R I T H R 1
B~ KEGRITEZRIE TR T ~ TTERBEARRS S T BRI 7R R - #HEM
BAT@EEE » /MBI - BRI EMEGE » 5 IR BER R MR T e mE
TR RgRL - RIERRIE S B FH IO - B DUBRBAGRTHLEL -

3. BEEMIU (Literal similarity ) : 3RESMNEFIBAFRARAUIEE © Gentner DUKRZRELIRTTR X12
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BRI MEEIME EAS1 - BRIREREERE > HATTEER - BB - i
HEEAAAEE -

Gentner HE M - {RIBNTFEEAVEIS - DIRIRIMGHIZ B B (2002) Frfig L Py sXasea f A e
S RAYERL - RETE R —(EAH LA BITS T © FIRFFERANTI AT - nITERTE R R R
MR ) RPN © T EER , BRE e tm=UEa T I e A (BEAWD)
X CRAWY » 2 —HEE ARG TSR ) RIBATRIEIS ISR - B0 - HEERZESR - g Rbfisen] A
L+ e WIS AT (REH BRI VRIS — AU BRI EL R E T AR 5 kB RS et
AN gAY A (AR - (HBRZ AT SRS U B A F B U F 25 TR REL () 2 =R AEH DU R
EPEEAIPRET © (ETLESEAHNT - (ERTRRE Z EEERYANE] - (I R] SE5E R A R LA RA R - S
& MREZETRN AIBITSE - R (AR e e i I G A [R] LR R &5 B AR R E (A — R RHEZRG S
ifi Gentner P52 » HI A3 R ESE — 2 S AMEAGE RS E L RO < B M B SRR 2 -

2-2.3 TEGRELIRIGIRERAVRANLLR: 4552 BRITER

ol LIRS R HER AL - ZEP AT DL AL Ry R B R R R B BB e i T T
DURAEBS 5 B O TR BT OR - Lt B2 B M A AR ersEst - Rl R AT Se (e i
17 ERELRE - BREIZIER - (ERTSCE TREI R B S ISP R WTSEE AURERE rl R AR, - 2
—HE ARG EY) V () E TR SRSy P (EM/FRR) REGEESHER -
TIAEA ST AR S B 5 B B A AN BRI ) LR RS ARG~ BRI - MRERIEAE BRI A (E
KW - AE 8 By A THUKRAVERS o ) FHEEREE GRS SR - RN S A Th AT E AV
IARSRIERIET BB X CRAW) - 72— EZEEa TR ERPY - 400 8 By X T FRIBINIITER o ) AT ERIRyER
SR S RS V A (B2 ESERK P RUNEIDRE) - MAEBRS G TP B S — R HFREE
A THERPY o F53tE— R G T P B AR RS~ EEARETOREE Gentner (1983) AIMAS7IE B 5
BEER (2002) HYBFFEIEEIRIT - ERTER—EANER | RUEIRAE - Hrb - R 1AL TEfER. ) 1%
HER MBI RN T ATAW) ) > MR LA ML TEESRI7RERE SReH ot ) - f6R
SRS T SRR G P B S | FIRYIC R » AT A FERI A AR BB BR B iy " X RAW) » B2 —
SRR TR ERPY 5 3R 2 At AV HILE R e 5l A _L A BB G s 2 T — HIBR A
B S BRI T NI TR A L BT HIBOTR X o BIER 1 A - ER - MHZ TE
BT MR SCh) 5 - FRIIBILE Gentner RFZE AR - fEPIERHIRER TR & B M E B
Py o ASCHEREAE DL R LR BRI CONEARL  BRAGRARMEL  EERRED (MG - FEARA T B Ty -
AL T RE MR BRI B SR - (5% - BHEE UM RIERE BEP B - B MR Bl s R I
ARG R R EDT - RREIAE AN ETR L FIRIBHIR I | SR 2% - DU RS2 IS TERERER
SRR S TR S o e e A 25 2 -

x 1. i E 8 BRETEMAEZAEREEIER « LmCatet i B R R R R HRR AR R R

psleniih B RIGEHE
A R P FnyCasa TR 2
PRI HY) BRI A (EXWD) BUKRIE RS HHEM
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A study on Ambient Media from

Structure-mapping Theory Perspective

Jungmei Tsen

Industrial Design Department, National Kaohsiung Normal University
t3030@nknu.nknu.edu.tw

Abstract

It was not until the recent declination of traditional type of advertisement stimulated
ambient media that the academic community began more studies on the new type of
advertisement. Unfortunately, few studies on its multiple forms have been made by the academic
community in face of numerous ambient media advertisements. Consequently, the author
attempts to explore such diverse expressiveness the ambient media is featured from an
orientation of figurative type. Based upon Gentner’s categories of metaphor, the ambient media
advertisements of electronic products were selected in this study and the factors such as Mere
appearance, Relational similarity and Literal similarity suggested by Gentner were drawn into
the in-depth discussions of impacts on every figurative type. The purposes of this study are to set
an example of studying on the diverse expressiveness of numerous ambient media
advertisements for deficiency supplement of studies the academic community ever made, and to
propose a necessity of observation on the manner of discriminating each figurative type based on
the method which frequently transfers it into a design or an interpretation. The empirical study
result represents that in a regression model, the predictive valuables having a major impact on
advertisements with “simile identification” are factors of Relational similarity and Literal
similarity, while the one having a major impact on advertisement with “metaphor identification”
is factor of Mere appearance and the one having a major impact on advertisement with “allegory
identification” is Relational similarity. The results of this study indicate that “allegory
identification” fits into an intuitive expectation held by common people. However, results from
the empirical study are not able to confirm the two intuitive ideas which common people are
holding universally (“simile identification” versus factor of Mere appearance while “metaphor
identification” versus factor Relational similarity), At the end of the article, the author not only
discusses these statistical results, but also reviews a situation whether the method in a study is

applicable to ambient media advertisements in the future.

Keywords: Ambient Media, Structure-mapping Theory, Figurative Type.
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